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Assessment of the current economic situation in Germany
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In 2019, there was a 
significant drop in 
"very good" ratings 
for the current state 
of the German 
economy (from 40 
percentage points to 
21 percentage 
points). 

Half of the 
respondents assessed 
the economic 
situation as "good", 
about 24% as 
"satisfactory".
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Forecasts for the German economy
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27.1% of the surveyed 
companies in October 
2019 forecast a weaker 
outlook for the German 
economy compared to 
2018. 

This is the strongest sign 
of a slowdown in the 
four editions of the 
survey (2016-2019).
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Situation of the companies
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Entrepreneurs remain 
optimistic about the 
assessment of the 
situation of their own 
companies.

¼ assesses it as "very 
good" and 43% as 
"good". 

The percentage of 
companies rating the 
company's condition as 
"satisfactory" has 
remained at a similar 
level for three years. 
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Forecasts: Company Sales
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The record-breaking 
forecasts of sales 
growth (75.7%) were 
characteristic of the 
2018 survey.

In the current edition, 
about half of the 
respondents say that 
sales will increase in 
the following months.

Nearly 40% of the 
respondents expect the 
turnover to remain 
unchanged. 

One in ten companies is 
currently forecasting a 
decrease in sales.
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Forecasts: Number of employees
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70% of the surveyed 
companies forecast 
that the number of 
employees will not 
change in the coming 
months. 

20% of surveyed 
companies  forecast
growth in employment.

This is half as much as 
in the previous edition 
of the survey.
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Forecasts: Investments
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An increase in 
investment 
expenditures is 
forecasted by 40% of 
the surveyed 
enterprises. 

This is 10 percentage 
points less than last 
year. 

In half of the 
companies the amount 
of investment 
expenditures will 
remain at the same 
level.



Reasons for expansion, market advantages
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Germany’s attractiveness
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Reasons for expanding into the German market

More than half of the surveyed 
companies decided to expand into 
the German market in order to gain 
access to new customers. 44% of the 
companies followed the need to 
increase the scale of their 
operations. 
Almost one in three companies 
counted on acquiring new 
competencies, and one in five said 
they had reached a development 
barrier on the domestic market. 

Access to new markets and customers

Need to increase scale of operations

Possibility to acquire new competencies

Development barrier in domestic market

51,4%

44,3%

30,0%

20,0%
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Factors of investment
attractiveness

Respondents were asked to what 
extent they were satisfied with 
the conditions of doing business 
in Germany. 

Infrastructure (transport, IT, 
energy) scored best - a total of 
81.4% of satisfied and very 
satisfied companies. 

A large group of companies 
indicated good payment 
discipline of contractors and 
predictability of economic policy 
in Germany.
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Factors of investment
attractiveness

Companies complain the most about 
the high level of labour costs and 
taxes - 35.8% and 30.0% respectively 
are very or rather dissatisfied with 
these factors. 

28.5% of enterprises are dissatisfied 
or very dissatisfied with the 
availability of suitably qualified staff. 
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business (public grants, 
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Would you chose Germany as your investment 
location again?
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92,9%

7,1%

YES

NO



Did you use external financing when 
investing in Germany?
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10,0%
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YES

NO



What was its source?
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42,9%

28,6%

14,3%

14,3% Bank in Germany

Bank in Poland

Funds from affiliated
companies

State aid 
(federal programs / local support 
for entrepreneurs)



16

Conclusions
of the study



Most important conclusions of the study
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Despite worse forecasts for 
the economy, 
entrepreneurs remain 
optimistic when it comes to 
assessing the situation of 
their own companies. ¼ 
rate it as "very good" and 
43% as "good".

72.9% of those surveyed
rate the German economy
as "good" or "very good". 
Entrepreneurs are more 
skeptical than last year.

In the current edition of the 
survey, about half of the 
respondents say that sales 
will increase in the coming 
months. Nearly 40% of the 
respondents expect their 
turnover to remain 
unchanged. One in ten 
companies is currently 
forecasting a decrease in 
sales.

27.1% of the companies 
surveyed in October 2019 
forecast a weaker outlook 
for the German economy 
than in 2018.  This is the 
strongest sign of a 
slowdown in the four 
editions of the survey 
(2016-2019).

An increase in investment 
expenditures is forecast by 
40% of the surveyed 
enterprises. This is 10 
percentage points less than 
last year. In half of the 
companies, the amount of 
investment expenditures 
will remain at the same 
level.

70% of the surveyed 
companies forecast that 
the number of employees 
will not change in the 
coming months. A planned 
increase in employment is 
reported by 20% of 
companies. 



Most important conclusions of the study
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Companies operating in 
Germany appreciate the 
quality of the 
infrastructure, payment 
discipline and stable 
economic policy. They 
complain about the level of 
labour costs and tax 
burdens.

Gaining access to new 
customers and increasing 
the scale of operations are 
the main reasons for an 
expansion into the German 
market.

One in ten companies 
benefited from external 
financing when investing 
on the German market. 
Most often it came from 
banks in Germany.

93% of the companies 
surveyed state that they 
would select Germany as an 
investment location again.



Methodology, respondents
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Firms’
characteristics
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In October 2019 the AHK Polska conducted a subsequent study in its fourth 
edition in order to assess the economic situation in Germany, forecasts for 
companies and conditions for conducting business by representatives of 
Polish companies operating and the other side of the river Oder.

The survey was conducted among 70 Polish companies representing: the 
processing industry, services, trade, construction, energy supply and other 
media that operate on the German market. 

Study’s methodology



Main scope of activity

21

18,6%

44,3%

18,6%

17,1%

1,4%

SERVICES

TRADE

PROCESSING INDUSTRY

CONSTRUCTION

ELECTRICITY SUPPLY / WATER / WASTE DISPOSAL



Number of employees in Germany
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Share of export in total turnover
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Thank you for
your attention!

www.ahk.pl


